
1
 The great

theories of
information and
communication:

basics 2
The utopia of

communication

3
Language and

the power of the
image

5
Construction and
representation of

reality in the
media

6
Developing
workshops

adapted to your
training audience

 

4
Internet

misinformation
and fake news

MediAware Handbook 
"Media, Citizenship and

Democracy"
6 chapters

PARTNERS: 

El This project has been funded with support from the European
Commission. This plan reflects the views only of the author, and the

Commission cannot be held responsible for any use which may be
made of the information contained therein


